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Instructions to the 

1) All 

2) Figure

didates.

are-gompulsory.

etight indicatefull marks.

QI) Define th fOllowing terms. Attempt any Five:

a) Define Marketing Research.

b) Define Market Research.

c) Recall Construct and Questionnaire.

[Max. Marks : 50

150=101

d) Enlist various Steps in M •ting esearch Process.

e) Recall Research Desig

f) State the Applicatio a tmg Research.

g) Compare and Contrast Marketing Information System and Marketing
Intelligence System (2Pomts).

h) Write full form of spss, AMOS, Al, and ML.

Q2) Attempt any Two: 12x5=101

a) Write in details various functions of Marke eiearch with suitable
example.

b) Explain ethical issues encountered in M k€iing Research with live example
from Industry.

c) Compare and Contrast Qualitative and Quantitative research with suitable
example (5 points minimum).

RT.o.



Q3) Attempt any One:

a) Create combination of attributes and Levels for 3* 3 metric for soft drink

Attribute are Price, Volume and-Color. Consider yourself as Consumer

and Highlight most feasible/ eferred combination with explanation.

Price in Rupees VoiGme inML Color

200 1000

100 700

50 250

Red

Green

Blue

b) oeompany's Offering plays a crucial role in Success of
inProcluæe Sta!? ånd articulate the methods used to Position the product 

thetmarketyith suitable example from Automobile Industry.

Q4) Attempt an One:

a) Draft a Marketing Research Proposal'r the Automobile company wants

to find out the acceptance of ele t veh!4e (SUV Segment) in Indian

Market.

b) Relate GTM (Go to Market

explain the same in detail

Q5) Attempt any One:

or the product of your choice and

a) Design a Questionnai!€, o carry out Brand research for Product of your

choice from FMCG sector and highlight Construct, items and variables

in the Questionnaire.

b) Create Research design for International Marketinuuæesear@h for product

of your choice from Automobile Industry.
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